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PREFACE 


This  report  presents  estimated  household  consisner  purchases  of  frozen  concentrated  Juices, 
frozen  concentrated  fnjlt  drinJcs,  chilled  orange  J\iice,  canned  single -strength  Jiiices,  canned 
single -strength  fruit  drinks,  canned  and  chilled  citrus  salads  and  sections,  and  fresh  oranges 
and  grapefniit.  Beginning  with  July  1963^  the  data  represent  projections  to  national  totals  based 
on  reported  purchases  and  related  information  from  a representative  national  sample  of  approxi- 
mately 7,500  hoTisehold  consumers.  Estimates  were  based  on  a sample  of  about  6,000  households  from 
1954  through  i960,  and  on  about  10,000  households  from  1961  to  June  1963. 

A committee  of  the  Florida  Citrus  Industry  working  with  representatives  of  the  U.  S.  Depeurt- 
ment  of  Agriculture  and  the  Market  Research  Corporation  of  America  has  reviewed  the  accuracy  of 
the  data  presented  in  this  series  of  reports.  Based  on  experience  and  comparison  with  canners* 
reports.  Bureau  of  Census  reports,  and  estimates  of  use  other  than  by  householders,  the  coumlttee 
agreed  that  projection  of  purchases  by  the  Market  Research  Corporation  of  America  consumer  panel 
to  a national  total  basis  results  in  some  overestimate  of  purchases  of  frozen  concentrated  orange 
Juice  and  canned  grapefruit  Juice,  and  some  understatement  of  canned  orange  J^Jice.  Nevertheless, 
the  data  are  considered  reliable  indicators  of  trends  and  of  relative  changes  in  household  purchases 
from  one  period  to  another. 

The  cost  of  obtaining  the  consinner  purchase  data  has  been  defrayed  by  the  Florida  Citrus 
Commission,  with  some  help  from  the  California  Prune  Advisory  Board  since  October  1959*  Prior 
to  that  time  the  Department  cooperated  with  fruit  industry  groups  in  paying  those  costs.  The 
Department,  however,  contlnties  to  analyze  the  data  and  publish  reports  as  it  has  done  since  1950. 

All  data  in  the  report  are  based  on  4- week  periods  (28  days)  to  facilitate  comparisons. 
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C30NSUMER  H3RCHASES  OF  CITRaS  FRUIT,  JUICES, 

KmiKS,  AHD  OTHER  HIODUCTS 
DECEMBER  I963 

By  Clive  E«  Johnson 
Marketing  Econoanlcs  Division 
Economic  Research  Service 

The  data  in  this  report  represent  estimated  total  piirchases  by  household  con- 
sumers in  the  48  contiguous  States.  They  do  not  include  purchases  made  for 
hotels,  restaurants,  hospitals,  or  other  institutional  outlets.  Data  are  for 
4-veek  periods  (28  days)  to  facilitate  coxsparisons . Expenditures  are  computed 
from  prices  paid  for  the  most  prevalent  size  of  container. 
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Household  purchases  of  frozen  concentrated  Juices, 
chilled  orange  Juice,  canned  Single -strength  Juices,  and 
canned  single -strength  fruit  drinks  in  December  19^3  were 
off  18  percent  — 3*5  million  cases  — in  comparison  with 
the  same  month  of  1962.  This  was  the  smallest  volume  of 
purchases  reported  for  several  years.  The  slow  movement 
was  a result  of  a decrease  of  90  percent  — 9*4  million 
cases  — in  purchases  of  orange  and  grapefruit  Juices 
that  more  than  offset  a gain  of  23  percmt  — I.9  million 
cases  — in  use  of  noncitrus  items. 

Declines  In  use  of  citrus  resulted  fmz  continuing  effects 
of  the  December  1962  freeze  that  severely  damaged  trees 
in  Florida,  the  princlimLl  producing  area.  Indicated 
supplies  of  fresh  and  processed  oranges  and  grapefruit 
for  the  1963-^  reporting  year  are  small  in  contrast  to 
larger-than-usual  inventories  of  products  and  the  out- 
look for  record  large  crops  prior  to  the  freeze. 


Prices  paid  for  Juices  and  canned  fruit  drinks  averaged 
29  percent  higher  than  a year  earlier,  with  citrus  pro- 
ducts accounting  for  most  of  the  advance.  Total  consumer 
expenditures  were  up  only  4 percent,  however,  because 
declines  in  outlays  for  frozen  concentrated  orange  Juice 
and  chilled  orange  Juice  largely  counterbalanced  heavier 
spending  for  other  products. 

Purchases  of  frozen  concentrated  orange  Juice,  the  domin- 
ant product,  were  off  9^  percent  from  Deceniber  19^2; 
chilled  orange  Juice,  off  30  percent;  canned  orange  Juice, 
off  36  percent;  and  canned  grapefruit  Juice,  off  2^  per- 
cent. Consumer  expenditures  for  frozen  concentrated 
orange  Juice  were  down  20  percent;  chilled  orange  Juice, 
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down  7 percent;  canned  orange  juice,  up  2 percent;  and 
canned  grapefruit  jvdce,  up  9 percent. 

On  tbe  other  hand,  purchases  of  prune  juice  increased  11 
percent  and  expenditures  8 percent  over  December  1962; 
purchases  of  other  canned  noncitrus  juices  increased  11 
percent  and  expenditures  l6  percent;  purchases  of  frozen 
concentrated  noncitrus  juices  rose  7 percent  and  expendi- 
tures 28  percent;  and  purchases  of  canned  single -strength 
fruit  drinks  jumped  48  percent  and  expenditures  52  per- 
cent. 

Use  of  frozen  concentrated  fruit  drinks  declined  sharply 
from  November,  and  seasonal  declines  from  simimer  months 
were  greater  than  for  canned  fruit  drinks  or  the  juices. 
Comparable  data  are  not  available  for  a year  earlier. 

Purchases  of  fresh  oranges  and  grapefruit  were  down 
moderately  from  December  I962.  But  because  of  hi^er 
prices,  consumer  outlay  for  oranges  was  up  8 percent;  a 
17  percent  increase  was  recorded  for  grapefruit. 

Purchases  and  expenditures  for  canned  grapefruit  sections 
were  down  substantially  to  new  lows.  Sharp  declines 
also  were  reported  for  chilled  citrus  salads  and  sections# 

Expenditures  for  reported  products,  excluding  frozen  con- 
centrated fruit  drinks,  totaled  $97*9  million  in  Decem- 
ber 1963*  About  $22.6  million  was  spent  for  fresh 
oranges  and  $25. 5 million  for  the  3 orange  juices;  $11.8 
million  went  for  fresh  grapefruit,  and  $2.1  million  for 
canned  grapefruit  juice. 


. FE^ZEN  CONCENTRATED  JUICES 

Purchases  of  FCOJ  Level  Off 

In  December  1963^  for  the  fourth  month  in  succession, 
household  consumers  bou^t  about  3*2  million  gallons  of 
frozen  concentrated  orange  juice.  This  seasonal  pattern, 
although  at  a substantially  lower  level,  conforms  closely 
to  1957-61  averages.  (See  table  I8  and  figures  1 and 

7-9.) 


nie  lover  volume  of  purchases  in  19^3  is  a result  of 
short  supplies  and  hl^er  prices  as  continuing  effects 
of  the  December  I962  freeze  in  Florida. 
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December  piirchases  of  frozen  concentrated  orange  Juice 
were  down  35  percent  from  average  and  down  55  percent  — 
k million  ^Lllons  — from  December  I962,  when  movement 
was  the  heaviest  reported  in  this  15-year  series.  At 
that  time,  prices  were  below  average  and  a special  pro- 
motional program  had  been  concluded  to  speed  the  move- 
ment of  larger -than -usual  inventories  that  were  on  hand. 
1/ 

Purchases  of  noncitrus  jTolces  and  canned  fruit  drinks 
have  increased  concxirrently  with  the  decline  in  use  of 
frozen  concentrated  orange  Juice.  Even  so,  total  con- 
sumer intake  of  Juices  and  canned  fruit  drinks  in  Dec- 
eidser  was  the  lowest  reported  for  several  years,  because 
a decrease  of  10  servings  in  the  purchase  of  the  con- 
centrate was  accompanied  by  an  increase  of  only  k 
servings  in  tise  of  conipeting  products.  (See  table  l4.) 


About  20  percent  of  the  Nation's  families  bought  frozen 
orange  Juice  in  December,  contrasted  with  33  percent  a 
year  earlier.  This  loss  of  market  was  an^lifled  by  a 
drop  in  size  of  purchase  from  8.6  to  6.1  cans  per  buying 
family.  Both  the  proportion  of  buyers  and  size  of  pur- 
chase were  below  levels  of  December  1958  when  supplies 
also  were  short  as  a result  of  winter  freezes.  (See 
table  lA.) 


Prices  paid  for  frozen  concentrated  orange  Juice  aver- 
aged 27.8  cents  per  6-ounce  can  in  December,  42  percent 
above  average  and  77  percent  above  a year  eaurlier.  In 
comparison,  prune  Juice  was  less  expensive  than  last 
December,  but  advances  of  3 to  59  percent  were  reported 
for  other  products.  (See  tables  15-17*) 

The  average  buyer  spent  $1.69  for  frozen  concentrated 
orange  Jtilce  in  Deceniber.  Family  expenditures  have  held 
at  about  this  level  since  April.  In  December  19^2,  how- 
ever, buyers  sp«cit  only  $1.35  ^or  the  product.  Never- 
theless, because  fewer  families  bou^t,  total  constimer 
expenditures  were  down  20  percent  — $5  million  — from 


1/  Monthly  and  cimulatlve  purchases  and  expenditures  for  all  products  are  for 
4-week  ( 28  day)  periods  to  facilitate  comparisons . Totals  by  seasons  are  for 
48  weeks.  Cases  are  the  equivalent  of  24  No.  2 cans  ...  432  ounces  per  case, 
except  480  ounces  for  canned  grapefruit  sections.  Expenditures  axe  based  on 
prices  paid  for  size  of  can  usually  {nxrchased,  as  shown  in  table  18.  In  com- 
puting purchases  on  a single -strength  equivalent  basis,  frozen  concentrated 
Juices  and  orange  drink  were  converted  at  4 to  1,  and  other  frozen  concentrated 
fruit  drinks,  at  4.7  to  1.  Because  of  the  inclusion  of  fjrozen  concentrated 
fruit  drinks,  data  on  total  purchases  and  share  of  market  are  not  conq>arable 
with  those  piibllshed  throu£^  Septenber  19^3  • 
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a year  earlier 


Cumulative  ex^jenoitiares  in  October -December,  the  first 
3 months  of  the  current  reporting  year,  were  off  l8 
percent  or  $12.2  million  from  corresponding  months  of 
1962-63.  October-December  cumulative  purchases  for  the 
same  period  were  off  53  percent  or  10.9  million  gallons. 
(See  figure  in  margin.) 


Downturn  in  Use  of  Other  Frozen  Concentrates  Continues 
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Purchases  of  frozen  concentrated  juices  other  than  orange, 
such  as  grape,  pineapple,  tangerine,  and  a host  of  blends, 
were  off  rather  sharply  from  November  to  continue  the 
dcjfwnswing  begun  in  June.  As  a result,  purchases  were  up 
only  7 percent  from  a yesu*  earlier  — the  smallest  rela- 
tive gain  reported  in  I963.  (See  tables  8 and  I8.) 

Purchase  size  averaged  k.6  cjans  among  the  6 percent  of 
families  that  bo\i^t.  Most  of  the  decline  frcm  November 
was  a result  of  a smaller  purchase  per  family.  Compar- 
able data  are  not  available  for  a year  earlier. 

Retail  prices  were  up  20  percent  from  December  I962  to 
a new  hi^  of  2L.h  cents  per  6-ounce  can.  The  average 
buyer  spent  99  cents  for  these  concentrates,  abotit  two- 
thirds  of  the  amount  spent  for  frozen  concentrated  orange 
juice. 


October-December  cumulative  purchases  were  26  percent  — 
0.5  million  gallons  — above  the  corresponding  3 months 
of  1962-63.  (See  figure  in  margin.)  25ie  relative  gain 
in  cxmoulative  expenditures  was  a little  greater. 


Frozen  Concentrated  Juices  Account  for  27  Percent  of  Household  Market 
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The  total  quantity  of  frozen  concentrated  juices  bou^t 
for  use  in  homes  in  December  was  off  50  percent  — 3«9 
million  gallons  — in  conq>arison  with  the  same  month  of 
1962.  As  a result,  the  share  of  market  was  down  sub- 
stantially to  only  27  percent.  (See  tables  17  and  I8 
and  figures  7 and  9«) 

Retail  price  rose  sharply  — from  15 • 9 to  26.6  cents  per 
6-ounce  can.  But  even  so,  the  rise  was  not  sufficient 
to  offset  the  decline  in  purchases,  and  consumer  expendi- 
tures were  down  16  percent  or  $4.2  million  from  Deceniber 
1962.  In  comparison,  expenditures  for  canned  fruit 
drinks  were  up  52  percent  or  $4.5  million. 
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CiMulative  purchases  of  frozen  concentrated  Juices  were 
off  46  percent,  or  10.3  million  gallons,  from  October- 
Becaober  a year  earlier.  (See  figure  in  margin.) 
Because  of  higher  prices,  however,  cumulative  expendi- 
tures were  down  only  11  percent. 


FROZEN  CONCEaSTRAlTED  FRUIT  KONKS 


Frozen  C!oncentrated  Orange  Drink  Has  Declining  Share  of  Market 


MIL  GAL. 

Cumvtativ*  Purchoscs 


FROZEN  CONC. 
ORANGE  DRINK 


- 

- 

- 

- 

1963-64 

^ 1 1 1 

1 1 1 > 

OCT.  APR. 


December  movement  of  frozen  concentrated  orange  drink 
was  off  l8  percent  from.  Noveinber  and  was  only  half  as 
great  as  in  August  when  movement  was  at  the  peak  for 
the  9 BK>nths  for  which  data  are  available.  The  product 
accounted  for  2.5  percent  of  the  market  compared  with 
3.6  percent  in  October  and  k percent  in  August.  ^ (See 
table  7 and  figures  7-9 •) 

Only  3 percent  of  the  Nation's  housewives  boii^t  frozen 
orange  drink  in  December,  the  smallest  proportion 
recorded.  However,  the  size  of  purchase,  4.5  cans  per 
buying  family,  was  aboizt  the  same  as  the  average  for  the 
9"month  period. 

Retail  prices  were  up  slightly  from  November  to  l8  cents 
per  6-ounce  csui.  Hence,  the  average  buyer  spent  83  cents 
for  the  drink,  about  half  as  much  as  for  frozen  concen- 
trated orange  Juice.  (See  tables  15-17*) 


Use  of  Other  Frozen  Concentrated  Drinks  Also  Off  Sharply 
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Purchases  of  all  other .frozen  concentrated  fruit  drinks 
includjl^  grape,  lemoi^i^,  orange-banana,  emd  a wide 
variety  of  o'Uier  blends,  ades,  and  punches,  were  down  12. 
percent  from  November  to  only  a fraction  of  the  July 
volume  when  movement  was  at  a peak.  These  products  were 
bou^t  by  4.2  percent  of  the  Nation's  families,  about 
the  same  proportion  that  used  canned  single -strength 
orange  Juice.  ^ (See  table  7«) 


^ Purchases  were  converted  to  single-strength  equivalent  at  4 to  1 in  comput- 
ing ibare  of  market  and  cost  per  serving. 

^ These  products  were  converted  to  single-strength  equivalent  at  4.7  to  1. 
This  is  an  appraxiaation  since  concentrations  vary  widely,  and  purchases  of 
Individual  products,  which  may  fluctuate  sharply  by  season,  are  not  known.. 
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Prices  paid  averaged  13. 5 cents  per  6-ounce  can,  the 
lowest  reported  for  any  drink  or  Juice.  A typical  "buyer 
spent  only  68  cents  for  these  drinks,  considera"bly  less 
than  spent  for  canned  single -strength  fruit  drinks  or 
for  the  Juices.  (See  tables  15  and  17.) 

Total  Concentrated  Frozen  Fruit  Drinks  Take  7 Percent  of  Household  Market 
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The  total  quantity  of  frozen  concentrated  fruit  drinks 
bou^t  for  use  in  the  Nation's  homes  in  December  was  off 
15  percent  from  November  and  off  8o  percent  from  Jxily 
when  purchases  were  hipest  reported  in  the  9 months 
data  are  available. 

This  kind  of  product  accounted  for  7 percent  of  all 
Juices  and  fruit  drinks  bou^t  in  December,  compared 
with  8 percent  in  November  and  26  percent  in  J\ily.  (See 
table  7 and  figures  7 and  9«) 

Prices  paid  averaged  15.2  cents  per  6-ounce  can,  down 
slightly  from  November,  but  well  above  amounts  paid 
during  warmer  months.  A 6-ounce  serving  cost  3. 5 cents, 
well  below  the  average  for  all  products.  Consumers  spent 
aboTit  $3  million  for  concentrated  frozen  fruit  drinks  in 
December,  about  5 percent  of  the  total  outlay  for  all 
Juices  and  fruit  drinks.  (See  tables  15  and  17.) 


SINGLE -STRENGTH  JUICES 


Relatively  Few  Buy  Chilled  Orange  Juice 
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Deconber  purchases  of  chilled  orange  Juice  were  down  30 
percent  --  900,000  gallons  — from  December  19^2,  when 
retail  sales  were  at  the  peak  for  this  series  begun  in 
1956.  Despite  the  decline,  however,  movement  was  still 
10  percent  about  the  1957-61  average  for  the  month.  (See 
figures  2 and  7-9* ) 

Only  4.7  percent  of  families  bought,  down  1.6  percentage 
points  from  December  1962,  and  about  the  smallest  pro- 
portion reported  since  mid-1960.  Furthermore,  the  size 
of  purchase  was  down  11  percent  to  3.1  quarts  per  buying 
family. 

Retail  prices  averaged  48.1  cents  per  quart,  up  20  per- 
cent from  average  and  up  32  percent  from  a year  earlier. 
These  relative  advances  were  not  as  great  as  those 
reported  for  frozen  concentrated  or  canned  single -strength 
orangje  Juices. 
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Expendltijres  per  biiying  family  were  up  from  Decemiber  I962 
and  most  months  since  then,  to  $1.49.  Nonetheless,  since 
fewer  families  bought,  total  consumer  expenditures  were 
down  moderately  from  December  I962.  (See  tables  15 -17*) 


Purchases  for  October -December  were  off  27  percent  — 2.3 
million  gallons  — from  corresponding  months  of  I962. 
Prices  were  hi^er,  however,  and  cumulative  expenditures 
were  down  only  4 percent. 


Purchases  of  Canned  Orange  Juice  Level  Off 


Supplies  of  canned  single -strength  orange  Juice  remained 
low  and  retail  prices  rose  to  a new  peak  in  December, 
Consumer  purchases  have  held  at  about  450,000  cases  per 
month  since  June,  a new  low  for  this  15 -year  series. 

(See  figures  3 and  7-9 •) 

Deceniber  movement  was  off  36  percent  — 250,000  cases  — 
from  December  I962  and  was  off  4o  percent  from  the  1957- 
61  average  for  the  month.  October -December  cumulative 
purchases  also  were  down  36  percent  — 7^4,000  cases  — 
from  corresponding  months  of  I962.  (See  figure  in  mar* 
gin.) 

The  drop  in  sales,  as  for  other  citrus  Juices,  was  a 
result  of  fewer  buyers  and  a smaller  purchase  per  family. 
Only  4.4  percent  of  families  bou^t  compared  with  6 per- 
cent last  December;  the  size  of  purchase  was  down  l4  per- 
cent to  1.7  cans.  Both  factors  of  sales  were  among  the 
lowest  recorded  for  the  product. 


Prices  paid  were  up  58  percent  from  the  below-average 
price  of  a year  earlier  to  a new  high  of  53 • 7 cents  per 
46-ounce  can.  This  was  equivalent  to  the  cost  of  frozen 
concentrated  orange  Juice.  (See  tables  15-17*) 

A typical  buyer  spent  92  cents  for  csumed  orange  Juice, 

35  percent  more  than  a year  earlier.  However,  this  gain 
was  counterbalanced  by  a decline  in  the  nuniber  of  buyers; 
totGLl  December  outlay  held  abo\xt  the  same  as  last  Decem- 
ber. October -December  cumulative  expenditures  were  down 
6 i«rcent . 

Expenditures  for  Canned  Grapefruit  Juice  on  Upswing 


Supplies  of  canned  single -strength  grapefruit  Juice  also 
were  smaller  than  usual.  December  movement  was  down,  but 
the  decline  was  small  in  relation  to  the  rise  in  price, 
and  s6J.es  revenues  continued  to  exceed  I962  levels.  (See 
figures  4 and  7-9 •) 
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Purchases  were  off  25  percent  — 189,000  cases  — from 
December  19^2,  and  off  10  percent  from  the  1957-81 
average  for  the  month.  The  decline  was  attributed  to 
fewer  buyers  — to  only  ^,7  percent  of  the  Nation’s 
families  from  5«^  percent  — together  with  a l^F-  percent 
decrease  in  the  average  purchase  per  biaying  family. 

Prices  paid  averaged  38*3  cents  per  1^6-ounce  can,  almost 
unchanged  from  November's  record  hi^,  but  percent 
above  the  low  price  of  a year  earlier. 

The  average  buyer  spent  79  cents  for  grapefruit  Juice, 

23  percent  more  than  last  DecenA)er.  Inasmuch  as  fewer 
families  bou^t,  total  consumer  expenditmres  were  up 
only  9 percent.  (See  tables  15-17*) 


Purchases  in  the  first  3 months  of  the  1963-64  rei>orting 
year  were  off  21  percent  — 465,000  cases  — from  October- 
December  I962.  (See  figure  in  margin.)  But  even  so, 
cumulative  expenditures  were  up  13  percent  to  the  hipest 
level  reported  for  these  3 months  since  1957* 


New  Hig^s  for  Prune  Jiiice 


The  volume  of  piirchases,  and  consumer  expenditures  for 
prune  Juice  in  December  I963  were  new  hi^s  for  the 
month  in  this  15 -year  series.  (See  figures  5 and  7-9*) 
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Purchases  were  11  percent  greater  — 70,000  cases  — than 
the  year -earlier  volume  and  I8  percent  greater  than  the 
1957-61  average  for  the  month.  The  gain  over  last  Dec- 
ember was  a result  of  an  increase  in  the  number  of  buyers 
from  6.3  to  7*3  percent  of  the  Nation's  families.  Part 
of  that  gain,  however,  was  offset  by  a decline  in  the 
average  size  of  purchase  to  2.3  quarts  per  bDQring  family. 

Prices  paid  for  prune  Juice,  in  contrast  to  advances 
reported  for  competing  products,  were  down  slightly  to 
4l.6  cents  per  quart,  and  were  about  the  lowest  reported 
since  December  195B.  Expenditures  per  bxiying  family 
(97  cents)  were  down  moderately  from  last  Decaniber. 
Nevertheless,  as  more  families  botog^t,  total  consimier 
outlay  was  8 percent  greater. 


Purchases  for  October -December  were  up  10  percent  — 
197^000  cases  — from  corresponding  months  of  I962,  the 
previous  hig^  year.  (See  figjure  in  margin.)  Since 
prices  were  lower,  the  relative  gain  ib  accumulated 
expenditures  was  not  as  gpreat.  (See  tables  15-17-) 
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Household  Market  Up  For  Other  Canned  Juices 
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December  purchases  of  all  other  canned  Juices^  such  as 
apple ^ grape ^ pineapple ^ tomato^  and  citrus  blends,  were 
up  contraseasonally  from  November  and  were  up  11  percent 
— ii60,000  cases  — from  a year  earlier.  This  group  of 
products  accounted  for  27  percent  of  all  juices  smd 
fruit  drinks  bou^t  for  home  consumption  during  the 
month.  (See  tables  8 and  l8.) 

Size  of  purchase  averaged  2.2  cans  among  the  35  percent 
of  the  Nation’s  families  that  bou^t  one  or  more  of  the 
juices  included  in  the  product  group.  The  gain  over 
Noveaber  was  accounted  for  by  an  increase  in  the  nuniber 
of  buyers;  the  family  p\archase  held  about  the  same.  Com- 
parable data  are  not  available  for  a year  earlier. 


Prices  paid  were  up  5 percent  from  December  1962  to  31 • 8 
cents  per  46-OTmce  can.  Even  so,  these  were  the  least 
esqpenslve  juices  reported.  Since  both  purchases  and 
prices  were  above  year-earlier  levels,  total  December 
expenditures  were  up  I6  percent. 


October-December  cumulative  purchases  were  up  9 percent 
—1.2  million  cases  — and  cumulative  expenditures  up 
1^  percent  from  the  corresponding  period  of  I962. 


Total  Canned  Juices  Hold  About  the  Same 
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The  total  quantity  of  canned  single -strength  juices  pur- 
chased for  home  \ise  in  December  19^3  was  about  the  same 
as  in  December  I96I  and  1962.  Use  of  noncitrus  items 
increased  over  a year  earlier,  but  almost  all  these 
gains  were  offset  by  a reduction  in  purchases  of  orange 
Euad  grapefruit  juices.  (See  table  10,  figures  7-9*) 

Canned  juices  were  bou^t  by  about  42  percent  of  the 
Nation’s  families,  a sli^tly  greater  proportion  than 
a year  earlier.  On  the  other  hand,  the  average  size  of 
purchase  of  2.6  cans  per  buying  faailly  was  smaller. 

Retail  lor'lces  were  up  11  percent  from  last  December  to 
37  cents  per  46-o\mce  can.  This  was  1 to  4 cents  over 
levels  that  ]^evailed  the  past  3 years,  A 6-ounce  ser- 
ving cost  4.8  cents,  0.5  cent  more  than  canned  fruit 
drinks  but  2.2  cents  less  than  frozen  concentrated 
orange  juice.  (See  tables  15-17-) 


Buying  family  expenditures  were  up  moderately  from  Dec- 
ember 1962  to  95  cents.  And  total  consumer  outlay  in 
December  was  up  12  percent  to  $22.4  million.  October- 
Deceraber  cumulative  expenditures  were  up  about  10  percent. 
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GAMED  SIHGLE-STRENGTH  FRUIT  DRIMKS 


Canned  Fruit  Drinks  Make  Large  Gains 
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Purchases  and  e3q>enditu2res  for  canned  single-strength 
fruit  drinks,  including  grape,  orange,  pineapple -grape- 
fruit and  a variety  of  other  favors  and  blends,  remained 
well  above  year-earlier  levels  as  they  were  throu^out 
1963*  (See  tables  11  and  l4  and  figures  7-9*) 

December  purchases  were  up  48  percent  — 1.4  million 
cases  — from  a year  earlier  to  a new  higji  for  the  month. 
This  kind  of  product  accounted  for  25  percent  of  all 
juices  and  fruit  drinks  bought  for  home  use  d’uring  the 
month  compared  with  a share  of  22  percent  for  frozen 
concentrated  orange  jiiice.  In  December  19^2,  the  fruit 
drink  share  was  not  as  great  as  the  share  for  the  concen« 
trate* 


The  increase  in  use  over  a year  earlier  was  brought  about 
by  more  buyers  and  larger  average  purchases.  This  Dec- 
ecDber,  purchases  averaged  3*3  cans  among  the  22  percent 
of  families  that  bou^tj  purchases  last  December  averaged 
only  2.8  cans  with  1?  percent  of  families  b\iylng. 

Prices  paid  for  canned  fruit  drinks  averaged  32.8  cents 
per  46 -ounce  can,  3 percent  more  than  a year  earlier. 
Prices  of  these  products  have  held  between  30.4  end 

32.8  cents  per  can  since  December  1959* 

The  typical  buyer  spent  $1.07  for  canned  fruit  drinks. 

19  percent  more  than  in  Decenber  1962.  Total  Deeesber 
expenditures  were  up  52  percent  or  $4.5  million.  October 
December  cumulative  purchases  were  42  percent  greater  — 

3.8  million  cases  — than  in  the  same  period  in  I962. 

(See  figure  in  margin.)  Crmiulative  expenditures  were  up 
46  percent  or  $12.3  million. 


CITRUS  SECTIONS  AND  SALADS 

New  Lows  Recorded  For  Canned  Grapefruit  Sections 

Relatively  few  families  bou^t  canned  grapefruit  sections 
in  December.  And  as  the  size  of  purchase  was  aaall,  both 
retail  movement  and  sales  revenues  were  the  lowest 
recorded  in  this  series,  initiated  in  195^.  (See  figures 

7-9.) 

Purchaises  were  down  45  percent  from  December  19^2,  42 
percent  from  the  1957“^!  average  for  the  month,  and  36 
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Only  2»k  percent  of  families  bought  coiBEared  with  3*3 
percent  last  December.  Besides,  the  size  of  purchase 
was  down  26  percent  to  only  2.!^  cans  per  buying  family. 
Both  factors  of  sales  were  the  lowest  recorded. 

Retail  prices  — 27.6  cents  per  No.  303  can  — held  at 
the  November  peak,  and  were  36  percent  above  December 
1962.  Althou^  buying  family  expenditures  (69  cents) 
were  unchanged  from  last  December,  total  outlay  was  down 
25  percent  because  fewer  families  bought.  (See  tables 

15-17.) 

October-J)ecember  cumulative  purchases  of  grapefruit  sec- 
tions were  off  35  percent  — 231,000  cases  — from  the 
corresponding  period  of  a year  earlier.  (See  figure  in 
margin.)  Since  prices  were  hi^er,  cuimilatlve  expendi- 
tures were  down  only  12  percent. 


Sales  of  Chilled  Citrus  Salads  Down  Substantially 


December  purchases  of  chilled  citrus  salads  and  sections 
were  off  32  perc«nt  — 1X>4,000  gallons  — fTCm  the  same 
month  of  1962.  And  cimnilatlve  purchases  in  the  first  3 
months  of  the  1^3-64  reporting  year  were  down  35  percent 
— 3^^000  gallons  — flrom  'Uie  correspcmdlng  period  a year 
earlier.  (See  figure  in  margin,  and  tables  9,  16  and  17.) 

Only  1.2  percent  of  housewives  served  chilled  citrus 
salads  during  the  mont^  compared  with  I.7  percent  last 
December.  The  average  size  of  purchase,  however,  held  at 
1.4  quarts  per  buying  family. 

Retail  prices  were  l4  percent  from  December  1962  to 
71*3  cents  per  quart.  Nevertheless,  consumer  e:q?enditures 
in  December,  as  well  as  October-December  cumulative  ex- 
penditures, were  only  about  three-fourths  as  great  as  in 

1962. 


FRESH  QRANSES  AND  (SIAI^UIT 

More  l^nt  for  Oranges  Than  for  FCOJ 

Indicated  orange  and  grapefruit  cre^s  for  1963-64  are 
smaller  than  the  below-average  crops  of  19^-63,  an  ef- 
fect of  the  Decemiber  1962  freeze  in  Florida. 

Hous^old  purchases  of  fresh  oranges  in  Deceniber  1963 
were  down  4 percent  — 1.9  mlllicm  dozen  — from  a year 
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FRESH  ORANGES 


earlier.  The  size  of  purchase  averaged  about  21  oranges 
an»ng  the  kl  percent  of  families  that  bou^t.  Both  facets 
of  sales  vere  belov  year-earller  levels.  (See  table  12 
and  figures  7-9* ) 

Prices  paid  In  retail  stores  were  up  13  percent  from  last 
December  to  ^6  cents  per  dozen^  the  lowest  reported  in  a 
year.  The  average  buyer  spent  $1.00  for  fresh  oranges, 

8 cents  more  than  last  December.  In  ccmipulson,  famlJy 
esqpendltures  for  frozen  concentrated  orange  Juice  were 
3^  cents;  chilled  orange  Juice,  up  23  cents;  and  can- 
ned orange  Juice,  xxp  2k  cents.  (See  tables  1^-17* ) 

As  a result  of  bicker  prices,  total  December  outlay  for 
fresh  oranges  was  up  6 percent  from  a year  earlier  to 
$22.6  million.  This  exceeded  the  amount  spent  far  frozen 
concentrated  orange  Juice,  the  reverse  of  the  pattern  in 
-the  preceedlng  l4  months. 


October-December  cumulative  expenditures  for  oranges  vere 
about  4 percent  above  corresp(mdlng  months  of  I962,  even 
thou^  cumulative  purchases  vere  off  8 percent  or  6.2 
million  dozen. 


Consumers  Spend  More  for  Fresh  Grapefruit 
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About  ^ percent  — 0.6  million  dozen  — fewer  grapefruit 
vere  bou^t  for  hous^old  use  this  December  than  last. 
Sales  also  were  slow  in  November,  and  October-December 
cumulative  purchases  vere  slightly  below  the  same  3 
months  of  the  1962-63  reporting  year.  (See  table  13,  and 
fi€jures  7-9.) 

Most  of  the  decline  from  a year  earlier  was  accounted  for 
by  a smaller  size  of  purchase  — 9*8  grapefruit  compared 
with  10.^.  About  23*^  percent  of  the  Nation's  families 
bou£^t,  almost  the  same  proportion  as  in  December  1962. 

Prices  paid  for  grapefruit  vere  up  24  percent  from  a year 
earlier  to  $1.10  cents  per  dozen.  Hence,  despite  smaller 
purchases,  expenditures  per  buying  famUy  (89  cents)  and 
total  consumer  outlay  ($11.8  million)  vere  both  veil  above 
December  1962.  Further,  October<J)ecember  cumulative  ex- 
penditures vere  23  percent  — $9«7  million  — ahead  of 
corresponding  months  of  1962-63.  (See  tables  16  and  17.) 
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FROZEN  CONCENTRATED  ORANGE  JUICE 

Consumer  Purchases  and  Prices  Paid  ^ 


1953  1958  1963  1961  1962  1963  1964 

^ REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  1 nEG.  ERS  2537  ECONOMIC  RESEARCH  SERVICE 


Table  1.— FROZEN  CONCENTRATED  ORANGE  JUICE:  Consumer  purchases,  percentage  of  families  buying, 

purchases  per  buying  family,  and  average  prices  pstld,  October  1962  to  date,  with  comparisons 


Derlod  1/ 

Total  purchases 

Proportion  of 
families  buying 

Purchases  per 
bT^ing  famlJy 

: Prices  paid  per 

: 6-ounce  can 

Average 

1957-61 

: 1962-  : 
; 1963  : 

1963- 

1964 

1962- 

1963 

: 1963- 
: 1964 

1962- 

1963 

: 1963- 

: 1964 

: Average 
: 1957-61 

: 1962-  : 
: 1963  : 

1963- 

1<?64 

1,000 

1,000 

1,000 

gals. 

^s. 

i^s. 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

5,111 

6,719 

3,238 

31.5 

20.5 

50.0 

36.4 

19.7 

15.9 

27.7 

Nov. 

4,970 

6,669 

3,263 

31.3 

20.4 

49.8 

36.9 

19.9 

15.9 

27.4 

Dec. 

4,996 

7,215 

3,21)0 

32.7 

20.3 

51.5 

36.4 

19.6 

15.7 

27.8 

Oct. -Dec. 

15,077 

20,603 

9,741 

— 

— 

— 

— 

— 

— 

Jan. 

5,312 

5,066 

28.2 

41.9 

19.6 

21.3 

Feb. 

5,207 

4,983 

28.5 

40.7 

19.6 

22.6 

Mar. 

5,172 

4,855 

28.2 

40.2 

19.6 

23.2 

Jan. -Mar. 

15,691 

14,904 

— 

— 

— 

— 

Apr. 

5,147 

3,801 

23.2 

38.1 

19.3 

25.4 

May 

4,941 

3,393 

21.7 

36.3 

19.3 

27.5 

June 

4,740 

3,069 

19.2 

37.1 

19.5 

27.8 

Apr.-J\ine 

14,828 

10,263 

— 

— 

— 

— 

Jtuly 

4,601 

3,049 

19.3 

36.6 

19.6 

. 28.1 

Aug. 

4,580 

2,931 

18.8 

36.1 

19.8 

28.2 

Sept. 

5,111 

3,222 

20.2 

36.9 

19.6 

28.0 

July-Sept. 

14,292 

9,202 

— 

— 

— 

— 

Season 

59,888 

54,972 

— 

— 

19.6 

21.7 

^ Data  are  for  4-week  (28-day)  periods  to  facilitate  compeirisons j hence,  season  Includes  only  U8 
weeks . _ 
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CHILLED  ORANGE  JUICE 

Consumer  Purchases  and  Prices  Paid  ^ 
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Table  2. — CHILLED  ORANGE  JUICE:  Consumer  purchases,  percentage  of  families  buying,  purchases 

per  bviylng  family,  and  average  prices  paid,  October  1962  to  date,  with  comparisons 


Berlod  1/ 

Total  purchases 

: Proportion  of 

: families  b::ying 

PorcdiaseB  per 
buying  famlJy 

; Prices  paid  per 

: quart 

Average 

1QS7-61 

: 1962-  : 
: 1963  : 

1963- 

1964 

: 1962- 
: 1963 

: 1963- 

: 1964 

1962-  : 
1963  : 

1963- 

1964 

•Average 

:igS7-6l 

: 1962-  : 
: 1963  : 

1963- 

1064 

1,000 

1,000 

1,000 

gals. 

gals. 

Kals. 

Bsrcent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

1,950 

2,849 

2,144 

6.0 

5.1 

111.7 

97.5 

39.7 

37.1 

47.3 

Nov. 

2,017 

2,811 

2,074 

6.2 

»^.7 

106.7 

102.4 

40.2 

36.4 

48.5 

Dec. 

1,911 

3,002 

2,097 

6.3 

4.7 

111.4 

99.0 

40.0 

36.3 

48.1 

Oct. -Dec. 

5,878 

8,662 

6,315 

— 

— 

— 

— 

— 

Jan. 

2,098 

2,884 

6.4 

105.4 

39.1 

39.8 

Peb. 

2,288 

2,948 

6.5 

105.1 

38.7 

41.6 

Mar. 

2,267 

2,997 

6.4 

109.3 

39.6 

42.4 

Jan. -Mar. 

6,653 

8,829 

— 

— 

— 

Apr. 

2,239 

2,555 

5.6 

106.5 

39.3 

44.1 

May 

2,339 

2,393 

5.5 

100.4 

38.7 

44.9 

June 

2,291 

2,249 

5.4 

96.6 

38.3 

46.6 

Apr. -June 

6,869 

7,197 

— 

— 

— 

JuJy 

2,064 

2,099 

5.1 

94.2 

39.1 

47.7 

A\;ig. 

1,901 

2,094 

4.9 

98.4 

39.6 

47.4 

Sept. 

1,974 

1,951 

4.6 

98.8 

39.6 

47.5 

JTLly-Sept. 

5,939 

6,144 

— 

— 

— 

— 

Season 

25,339 

30,832 

— 

— 

39.3 

42.1 

1/  Data  are  for  4-week  (28-day)  periods  to  facilitate  coi^parisons)  hence,  season  Includes  only  48 


weeks. 
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CANNED  SINGLE-STRENGTH  ORANGE  JUICE 

Consumer  Purchases  and  Prices  Paid  ^ 

MIL  CASES®"!  < PER  46-OZ.  j ^ ^ MIL.  CASES® 


1953  1958  1963  1961  1962  1963  1964 

A REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR,  O EQUIVALENT  24  NO.  2'S,  432  OUNCES. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fi’q.  3 NEG.  ERS  2539  ECONOMIC  RESEARCH  SERVICE 


Table  3* — CANNES  SINGIE-STRENGTH  ORANGE  JUICE:  Consumer  purchases^  percentage  of  families  buying, 

purchases  per  buying  family,  and  average  prices  paid,  October  I962  to  date,  with  coB^>arlson4 


Period  1/ 

Total  purchases 

: Proportion  of 

: families  bvylng 

Purchases  per 
bluing  family 

Prices  paid  per 
46-oimce  can 

Average  : 
1957-61  ; 

1962-  : 
1963  : 

1963- 

1964 

: 1962- 
: 1963 

: 1963- 
: 1964 

1962- 

1963 

: 1963- 
: 1964 

Average 

1957-61 

: 1962-  : 
; 1963  : 

1963- 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

852 

749 

455 

6.3 

1^.5 

94.3 

78.5 

37.8 

35.5 

50.2 

Nov. 

808 

677 

456 

5.9 

^.3 

90.5 

84.4 

37.7 

35.8 

51.4 

Dec. 

754 

699 

450 

6.0 

4.4 

92.3 

79.3 

38.1 

34.0 

53.7 

Oct. -Dec. 

2,4l4 

2,125 

1,361 

— 

— 

— 

— 

— 

— 

Jan. 

892 

779 

6.6 

93.2 

37.0 

36.5 

Peb. 

909 

680 

6.7 

80.3 

37.5 

41.8 

Mer. 

915 

823 

6.9 

93.8 

37.5 

43.5 

Jan. -Mar. 

2,716 

2,282 

— 

— 

— 

— 

Apr. 

881 

618 

5.7 

84.6 

37.8 

44.9 

May 

838 

611 

5.3 

90.4 

37.9 

46.4 

June 

806 

564 

5.1 

86.4 

37.7 

46.8 

Apr. -June 

2,525 

1,793 

— 

— 

— 

— 

Jiily 

764 

467 

4.7 

77.1 

38.5 

47.7 

Aug. 

708 

421 

4.2 

78.9 

39.0 

48.5 

Sept. 

709 

474 

4.6 

80.7 

39.9 

48.9 

July-Sept . 

2,181 

1,362 

— 

— 

— 

Season 

9,836 

7,562 

— 

— 

38.0 

41.7 

Data  are  for  4-veek  (28-day)  periods  to  facilitate  comparisons | hence,  season  includes  only  U6 
weeks.  Equivalent  cases  24  No.  2 cans  ...  432  ounces  per  case. 
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CANNED  SINGLE-STRENGTH  GRAPEFRUIT  JUICE 

Consumer  Purchases  and  Prices  Paid  ^ 

MIL  CASES  0"l < PER  46-OZ.  ^ f 1 MIL.  CASES 


1953  1958  1963 


40 


30 


20 


BY  MONTHS 
Purchases 

- 

1 \/^ 
f ^ \ i 

a \ M 

7'" 

Prices 

f \f 

/ ^ 

jj  1 1 ii-ii._u_ 

JLXLU-Li-Ljj_ 

0.8 


0.6 


0.4 


OCT. 

1961 


OCT. 

1962 


OCT. 

1963 


OCT. 

1964 


^ REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR.  O EQUIVALENT  24  NO.  2’S,  432  OUNCES. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  4 NEG.  ERS  2540  ECONOMIC  RESEARCH  SERVICE 


Table  k. — CAHHKD  SINGI£ -STKENGQS  GRAIEFRUIT  JUICE:  Consvnaer  purchases,  percentage  of  f ami  lies  buying, 
purchases  per  b\iylng  family,  and  average  prices  paid,  October  1962  to  date,  with  comparisons 


Period  y 

Total  purchases 

: Proportion  of 

: families  biding 

Purchases  per 
billing  family 

Prices  paid  per 
46-ounce  can 

Average  : 

1962-  : 

1963- 

; 1962- 

: 1963- 

1962-  : 

1963- 

Average  : 

1962-  ; 

1963- 

1957-61  : 

1963  : 

1964 

: 1963 

: 1964 

1963  : 

1964 

1957-61  ; 

196^  : 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

772 

765 

620 

5.8 

4.9 

104.4 

97.2 

30.3 

26.6 

37.9 

Nov. 

683 

697 

566 

5.4 

4.6 

102.6 

96.7 

30.7 

27.0 

38.4 

Dec. 

643 

765 

576 

5.4 

4.7 

111.0 

95.1 

30.4 

26.4 

38.3 

Oct . -Dec . 

2,098 

2,227 

1,762 

— 

— 

— 

— 

— 

— 

— 

Jan. 

755 

726 

5.8 

98.3 

30.1 

29.6 

Peb. 

715 

67k 

5.7 

93.0 

30.4 

33.5 

Mu-. 

738 

728 

5.9 

97.8 

30.1 

35.3 

Jan. -Mar. 

2,208. 

2,128 

— 

— 

— 



Apr. 

793 

668 

5.2 

99.9 

29.1 

35.7 

May 

781 

621 

5.0 

97.8 

28.9 

36.5 

June 

714 

659 

5.4 

95.6 

29.2 

36.7 

Apr. -June 

2,288 

1,948 

— 

— 

— - 

— 

JtLly 

632 

652 

5.1 

99.6 

30.3 

37.1 

Aug. 

683 

606 

4.5 

103.8 

29.9 

37.7 

Sept. 

663 

568 

4.8 

92.9 

30.3 

38.5 

JiHy-Sept. 

1,978 

1,826 

— 

— 

— 

— 

Season 

8,572 

8,129 

— 

■ — 

30.0 

33.1 

1/  Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisons;  hence,  season  Includes  only  48 
veeks.  Eq.\d. valent  cases  24  No.  2 cans... 432  otmces  per  case. 


- 19 


PRUNE  JUICE 


Consumer  Purchases  and  Prices  Paid  ^ 


1952-  1957-  1962-  OCT.  OCT.  OCT.  OCT. 

1953  1958  1963  1961  1962  1963  1964 


^ REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR.  O EQUIVALENT  24  NO.  2’S,  432  OUNCES. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  5 NEG.  ERS  2541  ECONOMIC  RESEARCH  SERVICE 


Table  5. — IBUKE  JUICE:  Consumer  purchases,  percentage  of  families  buying,  purchases  per  buying  family, 

and  average  prices  paid,  October  I962  to  date,  with  ccw^iarlsons 


Beriod  1/ 

Total  purchases 

: Proportion  of 

: families  buying 

Purchases  per 
buying  faml3y 

Prices  paid  per 
quart 

Average  : 

1962-  : 

1963- 

: 1962- 

: 1963- 

1962- 

: 1963- 

AverEige 

: 1962-  : 

1963- 

1957-61  : 

1963  : 

1964 

: 1963 

: 1964 

1963 

: 1964 

1957-61 

: 1963  : 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

632 

660 

731 

6.9 

7.3 

75.6 

77.6 

39.9 

42.1 

40.8 

Nov. 

598 

652 

708 

6.9 

7.2 

74.6 

76.1 

40.5 

42.5 

42.0 

Dec. 

599 

636 

706 

6.3 

7.3 

79.7 

74.5 

40.8 

42.8 

41.6 

Oct . -Dec . 

1,829 

1,948 

2,145 

— 

— 

— 

— 

— 

Jan. 

652 

693 

7.1 

76.8 

40.9 

42.7 

Peb. 

653 

716 

7.7 

73.6 

41.4 

42.4 

Mar. 

654 

719 

7.8 

72.6 

41.5 

43.2 

Jan. -Mar. 

1,959 

2,128 

— 

— 

— 

— 

Apr. 

602 

749 

8.1 

72.8 

4i.7 

42.3 

May 

607 

700 

7.4 

74.1 

41.8 

41.2 

June 

600 

659 

7.1 

72.3 

41.7 

42.4 

Apr.-J\jne 

1,809 

2,108 

— 

— 

— 

Jtily 

571 

594 

6.3 

73.1 

41.7 

42.3 

Aug. 

569 

651 

6.8 

74.3 

41.6 

41.6 

Sept. 

602 

632 

6.6 

74.5 

41.7 

41.4 

July-Sept . 

1,742 

1,877 

— 

--- 

— 

--- 

Season 

7,339 

8,061 

— 

— 

41.3 

42.2 

ij  Data  are  for  4-week  (28-day)  periods  to  facilitate  con^risons>  hence,  season  includes  only  48 
weeks.  Equivalent  cases  24  No.  2 cans  ...  432  ounces  per  case. 
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CANNED  GRAPEFRUIT  SECTIONS 

Consumer  Purchases  and  Prices  Paid  ^ 

MIL.  CASES  < PER  16-OZ. r~ ^ MIL.  CASES® 


1953  1958  1963  1961  1962  1963  1964 

REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR.  ^EQUIVALENT  24  NO.  2’S  480  OUNCES. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  6 NEG.  ERS  2542  ECONOMIC  RESEARCH  SERVICE 


Table  6.— CAMBED  GRAPEFRUIT  SECTIONS:  Consumer  purchases,  percentage  of  families  buying,  purchases 

per  buying  family,  and  average  prices  paid,  October  I962  to  date,  with  comparisons 


Period 

Total  purchases 

Proportion  of 
families  bt^ying 

Purchases  per 
buying  family 

Prices  paid  per 
No.  303  can 

Avereige  : 

1962-  : 

1963- 

1962- 

: 1963- 

1962- 

: 1963- 

Average  : 

1962-  : 

1963- 

1957-61  : 

1963  : 

1964 

1963 

: 1964 

1963 

: 1964 

1957-61  : 

1963  : 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

itercent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

311 

285 

183 

4.5 

3.2 

55.0 

49.4 

20.0 

20.1 

27.0 

Nov. 

249 

182 

143 

3.3 

2.9 

49.0 

43.0 

20.3 

21.2 

27.8 

Dec. 

192 

201 

in 

3.3 

2.4 

54.1 

39.8 

20.5 

20.3 

27.6 

Oct . -Dec . 

752 

668 

437 

— 

— 

— 

— 

- — 

Jan. 

245 

228 

3.8 

52.4 

20.2 

21.3 

Feb. 

239 

233 

3.8 

53.0 

20.2 

22.5 

Mar. 

225 

219 

3.9 

48.4 

20.4 

22.9 

Jan. -Mar. 

709 

680 

— 

— 

- — 



Apr. 

227 

182 

3.4 

47.1 

20.3 

23.3 

May 

233 

223 

3.9 

49.2 

20.4 

23-8 

June 

255 

223 

3.9 

50.7 

20.5 

24.5 

Apr.-Jtme 

715 

628 

— 

— 

— - 

July 

264 

204 

3.4 

51.4 

20.7 

24.7 

Aug. 

253 

179 

3.1 

50.7 

20.4 

25.6 

Sept. 

284 

200 

3.3 

52.6 

20.4 

26.1 

July-Sept. 

801 

583 

— 

— 

— 

— 

Season 

2,977 

2,559 

— 

— 

20.4 

22.9 

1/  Data  are  for  U-week  (28-day)  periods  to  facilitate  con^parisons;  hence,  season  Includes  only  48 
weeks.  Equivalent  cases  24  No.  2 cans  ...  480  ounces  per  case. 
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Data  are  for  28-day  (4-week)  periods  to  facilitate  comparisons;  hence,  season  includes  only  46  weeks. 


T&ble  8.-- OTHER  FROZEN  CONCERTRAXED  AND  CANNED  SINGIE-STRENGT9  JUICES:  Consumer  purchases,  percentage 

of  families  huylng,  purchases  per  buying  family,  and  average  prices  paid,  October  1962  to  date 


Other  frozen 
concentrated  .luices  2/ 


Other  canned  single-strength  Juices 


Period  ^ 

Furchcuses 

Prices  pcd.d  per 
6-ounce  can 

_ : H:'op(»rtlon  of  :Purchases  per 

^ tfaadlies  buying:buying  family 

Prices  paid  per 
46-ounce  can 

1962-  : 

1963- 

1962-  : 

1963- 

1962-  : 

1963-  : 1963-  : 1963- 

1962-  : 

1963- 

1963  : 

1964 

1963  : 

1964 

1963  : 

1964 

1964  : 1964 

1963  : 

1964 

1,000 

1,000 

1,000 

1,000 

gals. 

gals. 

Cents 

Cents 

cases 

cases 

Percent  : Ounces 

Cents 

Cents 

Oct. 

932 

18.2 

20.7 

4,391 

"Tmi 

34.3  : 114.1 

29.8 

30.6 

Nov. 

643 

853 

18.2 

21.2 

4,535 

4,619 

34.1  : 103.6 

29.9 

31.5 

Dee. 

676 

725 

17.9 

21.4 

4,247 

4,705 

35.2  : 102.8 

30.3 

31.8 

Oct. -Dec. 

1,994 

2,510 

13,173 

14,365:  : 

Jan. 

1,027 

18.2 

5,340 

e 

• 

29.8 

Feb. 

1,082 

19.0 

5,867 

: 

29.8 

Mar. 

1,106 

19.1 

6,242 

30.0 

Jan. -Mar. 

3,215 

17,449 

Apr. 

1,161 

19.2 

5,605 

\ * 

30.5 

May 

1,208 

19.4 

5,510 

30.2 

June 

975 

20.3 

5,171 

30.8 

Apr. -June 

3,344 

16,286 

July 

903 

20.3 

4,720 

: 

31.4 

Aug. 

872 

20.6 

4,740 

• 

• 

31.5 

Sept. 

822 

21.0 

4,748 

: 

31.7 

July-Sept. 

2,597 

i4,208 

• 

• 

Season 

11,150 

19.3 

61,116 

• 

• 

30.5 

Xable  9.-- CSILIED  CITRUS  SAUU>S  AND  SECTIONS:  Consumer  purchases,  percentage  of  families 

btiylng,  purchases  per  buying  family,  and  average  prices  paid,  October  1962  to  date 


Period  1/ 

Purchases 

Proportion  of 
families  buying 

Purchanes  per 
buying  family 

Prices  paid  per 
32-ounee  Jar 

1962-  : 
1963  J 

1963- 

1964 

1962- 

1963 

: 1963- 
: 1964 

1962- 

1963 

: 1963- 

: 1964 

1962- 

1963 

: 1963- 
: 1964 

1,000 

1,000 

Oct. 

ga^SA 

311 

gals. 

Percent 

i.B 

Percent 

1.0 

Ounces 

42.1 

Ounces 

Cents 

Cents 

77.9 

Nov. 

394 

256 

2.0 

1.3 

47.0 

47.4 

61.6 

68.9 

Dec. 

326 

222 

1.7 

1.2 

45.2 

45.3 

62.4 

71.3 

Oct. -Dec. 

1,031 

672 

Jan. 

295 

1.7 

42.4 

64.8 

Fftb. 

1.6 

45.4 

70.2 

Mar. 

286 

1.6 

42.5 

72.5 

Jan.^jar. 

879 

Apr. 

284 

1.4 

47.2 

75.0 

May 

258 

1.4 

43.2 

76.8 

June 

180 

1.0 

44.1 

77.5 

Apr. -June 

722 

July 

144 

0.9 

37.2 

80.7 

Aug. 

134 

0.7 

44.9 

82.6 

Sept. 

119 

0.6 

45.5 

82.5 

July-Sept. 

397 

Season 

3,029 

70.2 

V Data  are  for  U-week  (26  day)  periods  to  facilitate  comparisons;  hence,  season  includes  only  ^ weekaT. 
2/lncludes  citrus  blends  and  concentrates  other  than  orange.  ^ Ibicludes  citrus  blends  and  ccumed  Juices 
other  t.Viftw  orange,  grapefruit,  and  prune.  ^ niese  estimates,  lihe  all  others  in  this  report,  are  based  on 
sample  data,  and  are  sitbject  to  sao^ling  errors.  Because  of  the  small  number  of  families  buying  estimates 
for  chilled  salads  particularly  should  be  used  with  caution. 

Equivalent  cases  24  No.  2 cans  ...  432  ounces  per  case. 
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Table  10. — TOTAL  CANNED  SINGIE-STRENGTH  JUICES:  Consumer  purchases,  percentage  of  families  buying, 

purchases  per  buying  family,  and  average  prices  paid,  October  I962  to  date,- with  coaparlsons 


Period  1/ 

Total  purchases 

: Proportion  of 

: families  bvying 

Purchases  per 
btyl33g  family 

Prices  paid  per 
46 -ounce  can 

. Average  : 

1962- 

: 1963- 

: 1962- 

: 1963- 

1962- 

: 1963- 

Average  • 

1962- 

: 1963- 

iq'sT-ei  ; 

1963. 

: 1964 

: 1963 

: 1964 

1963 

: 1964 

19S7-61  ; 

_1963 

: 1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

6,732 

6,565 

6,847 

40.7 

in. 5 

127 

128.2 

33.2 

35.6 

Nov. 

6,495 

6,561 

6,349 

42.1 

»H.3 

123 

117.8 

• •• 

33.3 

36.8 

Dec. 

6,152 

6,347 

6,437 

41.2 

4l.8 

122 

117.7 

33.4 

37.0 

Oct. -Dec. 

19,379 

19,  *^73 

19,633 

— 

— 

— 

— 

Jan. 

6,931 

7,538 

45.5 

130 

VMM 

33.4 

Feb. 

6,940 

7,937 

47.1 

133 

MMM 

34.0 

Mar. 

7,015 

8,512 

^7.9 

140 

MM. 

34.5 

Jan. -Mar. 

20,886 

23,987 

— 

— 

— 

Apr. 

6,875 

7,640 

45.7 

131 

MMM 

35.1 

^fay 

6,817 

7,442 

44.9 

130 

MMM 

34.8 

June 

6,454 

7,053 

43.6 

127 

• MM 

35.4 

Ain*. -June 

20,146 

22,135 

— 

— 

July 

6,013 

6,433 

41.7 

120 

MMM 

35.9 

Aug. 

5,892 

6,4l8 

40.3 

124 

MMM 

36.1 

Sept. 

5,995 

6,422 

39.7 

126 

MMM 

36.3 

Jtily-Sept . 

17,900 

19,273 

— 

Season 

78,311 

84,868 

— 

— 

34.6 

Table  11. —CANNED  SINGUS-STRENGTH  FRUIT  DRINKS:  Constimer  purchases,  percentage  of  families  buying, 

purchases  per  buying  family,  and  average  prices  paid,  October  1962  to  date,  with  comparisons 


Period  1/ 

Total  purchases 

: Proportion  of 

: families  buying 

Purchases  per 
bvying  family 

Prices  paid  per 
46-ounce  can 

Average 

: 1962- 

: 1963- 

: 1962- 

: 1963- 

1962- 

: 1963- 

Average  ; 

1962-  : 

1963- 

1959-61 

: 1963 

: 1964 

: 1963 

: 1964 

1963 

: 1964 

1959-61  : 

1963  : 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

2,858 

3,304 

4,630 

18.9 

23.6 

138 

152.2 

32.0 

30.7 

32.0 

Nov. 

2,577 

2,905 

3,990 

17.5 

21.9 

131 

143.2 

32.8 

31.7 

32.2 

Dec. 

2,635 

2,859 

4,224 

17.4 

21.9 

130 

150.2 

32.3 

31.8 

32.8 

Oct . -Dec . 

8,070 

9,068 

12,844 

- — 

— 

— 

— 

— 

— 

— 

Jan. 

3,235 

4,176 

22.2 

148 

31.8 

30.4 

Feb. 

3,362 

4,594 

23.9 

151 

31.9 

30.9 

Mar. 

3,408 

4,703 

25.5 

145 

31.7 

30.9 

Jan. -Mar. 

10,005 

13,473 

— 

— 

— - 

Apr. 

3,558 

5,075 

26.4 

151 

31.7 

30.9 

May 

3,758 

5,169 

26.5 

153 

31.7 

31.0 

June 

4,027 

5,035 

26.4 

149 

31.3 

31.3 

Apr. -June 

11,343 

15,279 

— 

— - 

- — 

July 

4,007 

5,600 

28.0 

156 

30.8 

31.1 

Aug. 

3,486 

5,241 

26.2 

156 

31.1 

31.5 

Sept. 

3,233 

4,509 

23.5 

150 

31.5 

32.1 

July-Sept . 

10,726 

15,350 

— 

— 

— 

Season 

4o,l44 

53,170 

— 

— 

31.7 

31.2 

^ Data  are  for  i<-week  (28-day)  periods  to  facilitate  conparisons;  hence,  season  includes  only  48 
weeks.  Eq\ii valent  cases  No.  2k  cans  ...  432  ounces  per  case. 
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Tabla  12.— FHBSH  0RAK6ES:  Ccnsuner  purchases,  percentage  of  families  buying,  purchases  per 

buying  family,  and  average  prices  paid,  October  1962  to  date,  with  conparlsons 


Period  \J 

Itotal  purchases 

; Proportion  of 
: families  b\:ying 

Purcheises  per  : 
bluing  family  ; 

Rrices  paid  per 
dozen 

1959- 

iq6o 

: 1962- 
: 1963 

: 1963- 
: 1964 

: 1962- 
: 1963 

: 1963- 
: 1964 

1962-  : 
1963  : 

1963-  : 
1964  : 

1959- 

1960 

: 1962-  : 
; 1963  : 

1963- 

1964 

1,000 

doz. 

1,000 

doz. 

1,000 

doz. 

Itercent 

Percent 

Oranges 

Oranges 

Cents 

Cents 

Cents 

Oct. 

Nov. 

Dec. 

Oct. -Dec. 

22,95^^ 

33,469 

48,925 

105,348 

12,888 

24,791 

42,444 

80,123 

12,673 

20,6l4 

40,586 

73,873 

15.3 

27.9 

41.5 

15.4 

24.9 

40.8 

18.4 

19.5 

22.4 

17.8 

17.9 

21.4 

52.6 

45.2 

43.4 

62.4 
48.6 

49.4 

62^3 

59.7 

55.8 

Jan. 

Feb. 

)far. 

Jan. -Mar. 

48,506 

46,592 

42,941 

l4o,039 

27,332 

25,296 

20,699 

73,327 

31.8 

29.5 

25.6 

18.8 

18.7 

17.7 

45.9 

49.6 

51.8 

67.3 

72.9 

74.6 

Apr. 

May 

June 

Apr. -June 

35,817 

29,927 

21,441 

87,185 

18,016 

16,790 

13,997 

48,803 

22.5 

20.8 

17.4 

17.5 

17.6 
17.5 

53.7 

51.3 

54.2 

77.4 

75.3 

68.6 

J\i3y 

Aug. 

Sept. 

Ju3y-Sept . 

14,214 

11,182 

12,916 

38,312 

12,232 

10,091 

11,491 

33,8l4 

14.3 

11.7 

13.5 

18.5 

18.7 

18.5 

54.6 

56.5 

54.1 

61.0 

61.8 

58.3 

Season 

370,884 

236,067 

49.7 

63.5 

Thble  13.— PRESS  (SiAHIFRUIT:  Consumer  purchases,  percentage  of  families  buying,  purchases  per 

buying  family,  and  average  prices  paid,  October  1962  to  date,  with  comparisons 


Period  ^ 

Total  purchases 

; Rroportion  of 
: families  buying 

Purchases  per 
buying  family 

Prices  paid  per 
dozen 

1959- 

1960 

: 1962- 
: 1963 

: 1963- 
: 1964 

: 1962- 
: 1963 

: 1963- 
: 1964 

1962- 

1963 

: 1963- 

: 1964 

1959- 

1960 

; 1962-  : 
: 1963  : 

1963- 

1964 

1,000 

doz. 

1,000 

doz. 

1,000 

doz. 

Itercent 

Percent 

Grape- 

fruit 

Grape- 

fruit 

Cents 

Cents 

Cents 

Oct. 

Nov. 

Dec. 

Oct. -Dec. 

7,632 

10,234 

11,023 

28,889 

5,796 

10,570 

11,349 

27,715 

6,4lO 

10,203 

10,760 

27,373 

17.1 

24.7 

23.7 

19.2 

23.4 

23.5 

7.4 

9.4 
10.5 

7.2 

9.4 

9.8 

93.0 

86.1 
83.4 

96.5 

87.4 

88.4 

117.3 

110.4 

109.5 

Jan. 

Feb. 

Meut. 

Jan. -Mar. 

13,533 

14,486 

14,106 

42,125 

9,217 

10,191 

9,963 

29,371 

21.2 

22.6 

21.8 

9.5 

9.9 

10.0 

83.9 

82.6 

85.2 

106.2 

106.8 

108.6 

Apr. 

May 

June 

Apr.-J\me 

11,086 

6,769 

3,422 

21,277 

8,933 

5,946 

2,663 

17,542 

19.4 

15.0 

8.7 

10.0 

8.6 

6.7 

94.1 

107.3 

116.3 

115.6 

133.2 

163.5 

July 

Aug. 

Sept. 

Jttly-Sept . 

1,669 

1,221 

1,156 

4,046 

765 

466 

836 

2,067 

3.2 

2.2 
3.9 

5.3 

4.7 

4.6 

119.4 

126.8 

129.7 

167.4 

166.2 

136.9 

Season 

96,337 

76,695 

90.5 

107.1 

Data  are  for  4-week  (28-day)  periods  to  facilitate  con^arisons;  hence,  season  incl\ides  only  48 

weeks. 
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Table  lU. — Total  consianer  purchases  of  orange  and  grapefruit  Juices,  other  Juices,  and  fruit  drinks,  equivalent 

sln{p.e-strength  basis,  October  1961  to  date  ^ 
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^ Frozen  concentrated  Juices  and  orange  drink  converted  to  single-strength  equivalent  at  4 tb  1;  other  frozen  concentrated  fruit  drinks^  marketed 
at  various  concentrations, at  4.7  to  1.  The  latter  Is  an  approximation,  as  the  product  mix,  which  may  vary  by  months.  Is  not  available.  4-weeks 
(28-days)  per  month;  48  weeks  per  season.  2/  Frozen  concentrated,  chilled  and  canned  single -strength  orange  Juices,  and  canned  single-strength  grape- 
fruit Juice;  excludes  citrus  blends.  ^ All  other  frozen  concentrated  and  canned  single-strength  Juices,  Including  citrus  blends. 

Equivalent  cases  24  No.  2 cans  ...  432  nunceb  per  case. 
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3^  Based  on  prices  paid  per  specified  unit:  Pbrozen  concentrated  Jiiices  and  drinks,  6-ounce;  chilled  orange  Juice  and  pnme  jiiice,  32-ounce; 

all  others,  46-ounce.  4-veeks  (28-days)  per  month;  48-weeks  per  season.  ^ Frozen  concentrated  Juices  and  orange  drink  converted  to  ready- 
to-drlnk  basis  at  4 to  1;  other  frozen  concentrated  fruit  drinks  at  4.7  to  1.  See  table  l4.  ^ Incliides  citrus  blends.  ^ Data  for  frozen 
concentrated  fruit  drinks  not  available  October-March,  I962-63;  hence,  prices  in  parentheses  are  not  coi^parable  with  siibseguent  periods. 


Table  l6.— Average  expendltuares  per  buying  family  for  citrus  fruit,  Juices,  drinks,  and  other  products,  October  I962  to  date 
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Table  17 . — Consvmier  expenditures  for  citrtis  frtiit,  juices,  drinks,  and  other  products,  October  I962  to  date 
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Based  on  prices  paid  per  specified  unit:  Frozen  concentrated  Juices  and  drinks,  6-ounce;  chilled  orange  Juice,  prune  Juice,  and  chilled 

citrus  salads,  32-ounce;  other  Juices  and  drinks,  U6-ounce;  canned  grapefruit  sections,  l6-ounce,  and  per  dozen  oranges  and  grapefioiit. 

2/  4 weeks  (26-days)  per  month;  46-wMks  per  season.  2/  Includes  citrus  blends.  ^ Data  for  frozen  concentrated  fruit  drinks  not  available 
October-March  1962-63;  hence,  ejqpendltures  In  parentheses  not  compearable  with  subsequent  periods. 


Table  l8. — SQIMART:  Volcne  auid  distribution  of  ccmsuaer  purchases,  Mreentage  of  families  buying,  and  average  prices  paid  for  citrus 

Juices,  drinks,  and  other  products,  December  1962  and  1963  ^ 
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^ Bata  are  for  H^-week  (28>day)  periods.  2/  Includes  frozen  concentrated  fruit  drinks  beginning  October  19^3 , hence  not  cmparable  Vlth 
prevloxis  data.  3/  Eaulvalent  cases  24  lo.  2 cans... 432  ounces  per  case,  except  480  ounces  for  grapefruit  sections.  V ^ozen  concentrated 
Juices  and  orange  drink  converted  to  single-strength  at  4 to  1;  other  fjrozen  drinks,  at  4.7  to  1.  The  latter  represents  em  approximation  as 
quantities  marketed  by  concentration  are  not  known.  *Per  6-ounce  serving. 


CONSUMER  PURCHASES  OF  CITRUS  AND  OTHER  PRODUCTS 

Equivalent  Single-Strength  Cases  of  24  No.  2's,  and  Dozens  of  Fresh  Fruit 
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BASIS  OF  4 HEEKS  (28  DAYS)  PER  MONTH. 


OCT.  OCT.  APR.  OCT.  OCT. 

A CONVERTED  TO  SINGLE -STRENGTH  AT  4-1. 

• CONVERTED  TO  SINCLE  - STRENGTH  AT  4.7-1. 

Figure  7 
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PERCENTAGE  OF  FAMILIES  BUYING  CITRUS  AND  OTHER  PRODUCTS 
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Canned  Fruit  Drinks 
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BASIS  OF  4 WEEKS  <28  DAYS)  PER  MONTH. 

Figure  8 
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CONSUMER  EXPENDITURES  FOR  CITRUS  AND  OTHER  PRODUCTS 

Based  on  Prices  Paid  for  Usual  Size  of  Can  and  Per  Dozen  Fresh  Fruit 

Canned  Orange  Juice  Fresh  Oranges 
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BASIS  OF  4 WEEKS  (28  DAYS)  PER  MONTH. 

Figure  9 
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